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For further information about the GPC Series or for any organisations wishir
organise or support a GPC event as a Spop$eaise contacStephanie Heurtier
(Email:SHeurtier@kenes.an, Tel: +41 22 9080488 Ext 939) Tailored packages

GlobalPoundConference.org
can be arranged to suit your objectives.
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Global Pound Conference (GPC) Series

TheBusinesRationalefor Sponsorship

TheGPGCSerieds currently scheduledo take placein approximately40 citiesand 31 countries It will involvethousands
of key stakeholdersinvolved in commercialdispute resolution around the world, including litigation, arbitration,

conciliation,medation and mixed modesof disputeresolution The Serieshasthe capacityto stimulatereal, positive

changesn how commercialdisputeswill be handledin the 215 century,enablingsponsorgo showtheir leadershipand

engagementn improvingaccesgo justiceandthe resolutionof commercialdisputeresolutionsystemsworldwide. This
affects all types of disputants and stakeholders,including multinationals, small and mediumsized enterprises,
entrepreneursjaw firms, court houses arbitration and mediation centres, NGOsgovernmentsandregulatoryagencies
aroundthe world. The GPCSeriesis an effective brandingopportunity both locallyand globallyto promote corporate

governance adoption of more appropriate dispute resolution systems better risk managementand corporate social
responsibilityissues,and for organisationsseekingto developdata-drivend 6 SLANTI O fiokic@$ Eour of the main

benefitsthat will accrueto GPCSponsorsre:

1. Enhancedublicreputationin leadership

Sponsoringhe GPCSeriess essentiallyabout leadershipin promotingaccesdo justiceand providinggreaterinformed

choicesto disputantsinvolvedin commercialdisputes Amongthe themesto be discussedduringthe GPCSeriesare

corporategovernancelegalandsocialresponsibilityissuegincludingthe OECOBuidelinedor Multinational Enterprises)
and challengedacingaccesdo justicein emergingmarketsand low- and middle-incomecountries. The GPGwill give

Sponsorsa highly visible platform for positively influencingtheseissuesin the eyesof both the public, usersand key

regulatorsin the different marketswhere eachGPCGaventwill be held.

2. Positiveperceptionsof customersyendors,and other stakeholders

Supportingthe GPGseriesasa globalor local sponsorwill conveya strong public messagehat sponsorshavea strong

senseof fiduciaryresponsibility(limiting expendituresof non-producingresources)and appropriatecasemanagement
anddisputeresolutionprocessdesignstrategieswhich are pragmaticand casespecific. Sponsorghroughtheir visible
supportwill alsobe ableto communicatethat effective costreductionsand better time managemenis wired into their

ethos,andthat they expectprovidersand advisorsof ADRservicedo energeticallydevisestrategiesto end disputeson

acceptablegermsasquicklyand costeffectivelyaspossiblein all commercialdisputes

3. CostSavings

Publisheddataindicatesthat companiesknownto be "dispute-wise' (i.e. knownto be systemicandthoughtfulin their
approachego disputeresolution)tend to have higher P/Eratios than thosethat only litigate to the end in eachcase
Recentstudiesbhy the World Bankhavealsodemonstratedmarkedsavingsn the useof resourcegparticularlyreduced
time andcosts)by usinga broaderrangeof disputeresolutionprocesseshoth locallyandglobally? Sponsorsvill be able
to leveragetheir GP(participationto compareand review best practicesand to ensurethat cutting-edge costsaving
processesreimplementedin their own structures,thusenhancingheir own know-how andvalue,while reducinglegal
spend.

4. Ruleof Lawdevelopment

Asthe GPCSerieswill alsotake placein a number of emergingmarketsand low and middle income countries, it will
provide Sponsorswith an opportunity to help shapevital changesin placeswhere commercialoperations may be
currently challengedby an absenceof adequaterule of law or disputeresolutionmechanismgor commercialdisputes
Accesdo justiceisakeyrole for ADRIn a globaleconomyandflatteningworld, beiit in sophisticatecbut expensivdegal
jurisdictions,or in countrieswith overly burdenedjudicial systems. The GPQwill serveasa platform to exploreand
developtogetherwith all concernedstakeholdershow ADRcanbestbe usedto fulfil this role and how use of ADRcan
be encouragedor publicbenefitin the commercialarena

1 https://www.adr.org/aaa/ShowPDF?doc=ADRSTG 004327

2 TheCostof Non ADR:Surveyingand Showingthe Actual Costsof Intra-CommunityCommerciaLitigation, ADRCenterSurveyReport
June2010,p.49
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SPONSORSHIP LEVELS

Platinum

Gold

Silver

Bronze

Corporate

Individual

LOCAL BENEFIT

Local Sponsor

Local Sponso

Local Sponsor

Local Sponsor

Local Sponsor

GlobalSponsor
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and online/offline media \
including webinars and event
manuals relating to the GPC
Series.
Number of electronic mailings to Vv V
all registered participants 2 mailings 1 mailing
AnonlinebanneronthelocaD t / vV vV
websiteand duringthe duration
of the GPC Series (permanent) | (for 3 months)
Moderator or speaker slot$p be \VJ \V/
confirmedbythe LOC (2 slots) (1 slot)
{Lk2yazNRa 232
online/offlinemedia including \% \ \
webinars and event manuals
relating to the Local event, but
not necessarily all videos.
On-site visibilityvia an electronic vV vV vV vV
networking platform.
Name(in capitalletters)to be
addedto the list of Corporate \ \ \ \
LocalSponsors
{ LI2 vy #gobialkGP A ocal v V \/ V
webpages
Preferentialregistrationat each
LOGevent for guests of that
sponsor in case of over \ \ \ v v v
registration
Numberof free delegatespotto v \% v \ v vV
beusedat the event 10 8 6 4 2 1
Name (in capital letters) to be
added to a list of donors linked t Vv Vv Vv Vv vV Vv

all online media relating to GP
events, identifying the donor a
an Individual Global Sponsor

LocalSponsorwvill be listed on all localwebsite pagesandmayalsobe publishedon all localpublicationsdependingon

each[ 2 OI €
Sponsors.

Local Sponsorship donations will finance the operations of local events and will be spent in accordance with the wishes
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at the end ofa local event or the GPC Series may be reinvested bpthd Q a

ETP

gAff
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h NBI y AOG& ylBcalGAdyPiatinuinsh8Sivedponsoranayalsobe listed as GlobalCorporate

[ h/

other LOCs or to continue the GPC Series in the future. They may also be used to support the activities of IMI.
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Additional Local Sponsoring Opportunities for LOCs

Belowis a list of additionalsponsorshippportunitiesthat eachLOQmay chooseto offer locally. Theseadditional
opportunitiesdo not grant anyadditionalsponsorshigightsother than the rightsdefinedbelow. LOCsnay offer to

link them to a Globalor Localsponsorshipcategory if the aggregate value of such sponsorships coincides with one
of the Global or Local sponsorship categories identified in the table above. If a sponsor would like to become a
Global orLocal sponsor in addition to one of the specific opportunities identified above as well, an extra sponsorship
fee may be charged by each LOC.

WELCOME RECEPTION / NETWORKING EV

Sponsowill have the opportunity to promote itself through a networking
Welcome Reception on the eve of each meeting or the fivehéng
following each event, tavhich all registered attendees are invited.

1
1

{

{ L32 y dogoNRidvitations and signs at the entrance to the Welcom
Reception

Opportunity to provide greeting items (e.g., folders, greeting package
0SIFNARY3I alLRyaz2Nna 232 F2NJ dz&aS
Support will be acknowledged in the support section of phegram on
iKS SgSyiQa 6So6aAiidsS yR 6AGK &7
5 free delegate spots may also be offered to such sponsors, subject-
confirmation by the LOC

t 9! YIINNER

This is an opportunity for sponsors to be associated with a prestigious
dinner to beheld for the invited conference speakers, moderators,
organisers and other distinguishegests.

il

1

{LRY&a2NEQ yIYS&a FyR f2324& gohand
menu

{LRYya2NEQ yIFIYSa FyR t23248 @At
of the venue

Five (5) complimentary invitations of guests to be added to the
aLISI 1 SNEQ RAYYSNI o6& (KS &aLkRyaz!
Support will be acknowledged in the support section of pinegram on
thet 201 t S@SyiQa 6SoairidsS | yR gAi
5 free delegate spots may also be offered to such sponsors, subject"
confirmationby the LOC

COFFEE & TBREAKS

Coffee and tea will be served during breaks in the conference area.

il

1

Opportunity to have aoneR | € RA &L & 2F 0O2YLJ
catering pointiocated within the conference area

Opportunity to provide items bearing company logo for use durhey t
supportedbreak

Sponsowill be acknowledged in the support section of fi@gram on
the event website and with signage during the event

3 free delegate spots may also be offered to such sponsors, subject-
confirmationby the LOC




CORPORATE SUITES / MEETING ROOMS

For larger events, LOCs may offer the opportunityiofi a room at the
venue that will be used as a Corporate Suite. The sponsoring company
will be able to host and entertain its guests throughout the event.
Sponsors will have the option to order catering at an additional cost.

Opportunityto brandthe corporatesuite
Acknowledgementndirectionalsignageutsidesuite

Support will be acknowledged in the support section of the
program on the event website and with signage during the event
5free delegatespotsmayalsobe offeredto suchsponsorssubject

to confirmation by the LOC

DEVICE CHARGING KIOSK

Onsite Charging Kiosks are easy and convenient mobile device charging
stations positioned in prime locations at the conference and are available

to all participants. ﬁ( G I N G STA“ UN

Chargindiosks include secarand exclusive fastharging technology for
devices (approx0 at a time), with the latestbattery-chargingstandards R ==y

that deployintegratedcircuitry to ensurethat phonesand tablets are
optimallyandrapidlyrechargedKiosksarefully compatible withall mobile
devices. Each charging docket is protected by secure lock boxes, so that
delegates can leave their phones to charge during or betvienks.
Sponsorship of Device Charging Kiosks includes:

wdzy yAy3d (GKS &LJ2y a2 NRascieendlaced2oNd GA RS

top of each kiosk

Acknowledgement in the eveprogran® 2y G KS f 2 Ol ¢

website, and on signage during the event

Opportunityto brandeachChargindioskwitha LJ2 y aainbid

logo

1 free delegate spot may also be offered to sapbnsors, subject to

confirmation by the LOC

*Toensuresolesupport/exclusivityf the chargingkiosksa minimum of
3 stationsmust be rented at a time.

=1=10]0] ¢

Anelectronicbook(e-Book)isabooklengthpublicationin digitalform,
consistingof text, images,or both, readableon computersor other
electronicdeviceghat contents altontentsrelatingto eachlocalevent
providedby the LOGr the COGWith e-Books, participantsanusean
intuitive searchbutton, havethe ability to bookmarksessions, events
and other information, share information with colleaguesand if
desired,even print theprogram

1 { L2 y dogobidTanferencevebsite(inseparatedsection)
Sponsor acknowledgement on the cover of thB@&ok:
a{ dzZLIL2 NIISRYI0¥SKk B2R ¥ & 2 NLINB RdzO
Support will be acknowledged in the Sponsors section of the
program on the event website, and on signage during the event
2 free delegatespotsmayalsobe offeredto suchsponsorssubject
to confirmation by theL,OC
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CONGRESS LANYARDS
Iy 2R NIdzyAade G2 KI@S (KS alLkRyaz2NRna ylYS | yRk2NJ 232 2y |
i Support will be acknowledged in the support section of phegram on the event website and

with signage during the event
i 1free delegate spot may also be offered to such sponsors, subject to confirmation hpthe

CONGRESS BAGS

Sponsors may provide participant congress kag¥or funds for bags.
Bags will be branded with the event branding and logo.

1 Sponsom Aff ©6S NBO23IyA&aSR 2y GKS
iKS alkRyazNna ylYS yRk2N 23

1 Support will be acknowledged in the Sponsors section of the
program on the evat website and with signage during the event

1 2 free delegate spots may also be offered to such sponsors, subje
to confirmation by the LOC

If provided by a company, the bags will have to be approved by the
/ 2y 3INBaa 2NHI yA&SNID blitjto pasi thelréleSantC
tax, shipping and any oth@xtraneous charges.

INTERNET AREA

There may be a Cyber Center equipped with workstations where
attendees may check-malils.

I Opportunity to display company logo on screen saver

9 Opportunity todistribute mouse pads from the Cyber Center

I Opportunity to set company home page as the default home
page

1 Support will be acknowledged in the support section of the
program on the event website and with signage during the eve

I 2 free delegate spots maysa be offered to such sponsors,
subject to confirmation by the LOC




LAPTOP LOUNGE
There may be a laptop lounge where attendees may chetlaits
using their own laptops.

1 Opportunityto designyourownlaptoplounge
Opportunityto placeyourown carpet

1

1 Opportunityto placesignagentheloungearea

9 Support will be acknowledged in the support section of the
program on the event website and with signage during the event
2 free delegatespotsmayalsobe offeredto suchsponsorssubject
to confirmation by the LOC

More advertisement opportunites available at the GPC Series

Congress Registratiatesk

Mini program

Promotionalmailshot

PromotionaMailshotfor SatelliteSymposiandMeetthe ExpertSession
DigitalLCCReadeboardsin rotation/ exclusive

=) =2 =2) =) =2

Forfurther informationaboutthe GPCSeriesor for anyorganisationsvishingto supportthe GPCSeriesasa Sponsor
or Partner,or wishingto set up a local LOC. Tailored packages can be arranged to suit your objeetesse feel
free to contact Jeremy La¢ePC Coordinatolack@lawtech.chTel: +41 79 247 1519Yelissa Cloud (GPC Director
of Funds Acquisitiorsponsorship@gpcseries.com; Tel: +1 504 289 8444he coordinatorof your LOCStephanie
HeurtierEmail:SHeurtier@kenes.on, Tel: +41 22 9080488 Ext 939 .
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Sponsorship Payment Arrangements

The COG will determine the course of payments and efawns depending on the cash flow needs of the Series in
order to operate the number of local events approved by it and possibly as seed capital to triggerdacaing
committee events or assist in retaining key venues. Sponsors needing to accrue their payndis far annual
budgeting purposes will be able to do so. Leading international acadestitutionsprovidinghighlevelexpertise

to the COGe.qg.,dataanalysisservicesmay be classifiedas GlobalSponsorsdy allocating academic personnel and
students to helpanalyzethe data or any other assistance that may help to achieve the stated goals pfofest.

Global & Local Partners

Global Partners are leading international or regiom@anizationsvho wish to support the GPC Series, maynot

be in a position to do so financiallizocalPartnersare national or local stakeholderorganizationsnvolvedin ADR

who wishto activelysupportthe GPCSeries.Global and_ocalPartnersare expectedto assistthe GOCand.OCsn

finding appropriatespeakersand participantsin accordancewith the attendance ratios required, and assisting in

ensuring that users and key leaders who use jpagfor ADR services are invited to speak and/or attend. Gioizhl
LocalPartnerswill be expectedto sendtargetedmailingsto their membersto attend localeventsandto encourage

participation and support by other local and regional stakeholders, wérdathperson or online. Global Partners will
berecognize & GKS / hD FyR tAaGSR 2y GKS Dorograng & AlloBakieQents, S 6 a A (0 S
as well as on all final reports. Local Partners wiltdmognizedoy LOCs and will be idefi¢id in local publications

and materials, as approved by th©CA nonexhaustive list of Global Sponsors and Partners currently includes:

Founder Diamond Sponsors Founder Platinum Sponsors
to the GPC Series : to the GPC Series
\ \
Wy Sl B
= = SMITH P AR oiseure
7)Y FREEHILLS < 4 N msowton pwc
Founder Gold Sponsors Founder Silver Sponsors
to the GPC Series to the GPC Series
£)e
Founder Bronze Sponsors Global Silver Sponsor to
to the GPC Series the GPC Series

Cl E-TAC CHINA INTERNATIONAL ECONOMIC AND
‘\!v’. TRADE ARBITRATION COMMISSION

OR DISPUTE RESOLUTON
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Global Partners
ACB Foundatio@onflict Management Research Centre
ADR Institute of Canada (ADRIC) \
American Arbitration Associatiomihternational Centre for Dispute Resolution (AAA/ICDR)
American Bar Association, Section of Dispute Resolution (ABA) \
ArbitralWomen
Association ofnternational Business Lawyers (AIBL)
Association of Mediation Assessors, Trainers and Instructors (AMATI)
Beijing Arbitration Commission/ Beijing International Arbitration Ce(B&C/BIAC)
Centre for Effective Dispute Resolution (CEDR)

. Centro Internacioal DeMediacia

. Chartered Institute of Arbitrators (CIArb)

. China International Economic and Trade Arbitration Commission (CIETAC)
. Commercial Dispute Resolution (CDR)

. Commercial Mediation Group UK

. Corporate Counsel International Arbitration Group (CCIAG)

. DIS Deutsche Institution fiir Schiedsgerichtsbarkeit e.V. (German Institution of Arbitratio
. EUCON Europaisches Institut fir Conflict Management e.V.

. Geneva Chamber of Commerce, Industry and Services (CCIG)

. Indian Institute of Arbitration & MediatioiIAM)

. Institution Quraysh

. International Bar Association (IBA)

. International Chamber of Commerce (ICC)

. International Dispute Resolution Group (IDR)

. Institute for Dispute Resolution at Nelerse)City University (IDR/NJCU)

. International Institutefor Conflict Prevention and Resolution (CPR Institute)
. Lawtech.ch

. Lufthansa

. National Academy of Construction in the United States

. Neuroawareness.com

. Pakista Mediators' Association (PMA)

. Resolution Institutd LEADR & IAMA)

. Round Table Mediation uhKonfliktmanagement der deutschen Wirtschaft (RTMKM)
. Standing Conference of Mediation Advocates (SCMA)

. Straus Institute for Dispute Resolution, Pepperdine University School of Law
. Singapore Airlines

. Singapore International Arbitration Centre (SIAC)

. Singapore International Mediation Centre (SIMC)

. Singapore International Mediation Institute (SIMI)

. Singapore Mediation Centre (SMC)

. SingaporeThe Law Societyf Singapore

. SingaporeMinistry of Law

. SingaporeState Courts

. Singapore Corporate Counggdsociation (SCCA)

. Swiss Arbitration Association (ASA)

{6Araa [/ KFEYOSNRQ ! NDPAUGNX A2y LyadAddziazy
. Swiss Chamber of Commercial Mediation (SKWM/CSMC/SCCM)

. Union Internationale des Avocats A)l

. Vereniging Zakelijke Mediation (ZAM)

. Vlerick Business School

. World Intellectual Property Organization (WIPQO)

. Voxia




ABOUT THE GLOBAL POUND CONFERENCE

SERIES

The Global Pound Conference (GPC) Series 2DA@ill facilitate the development of
215t century commercial and civilispute resolution tools, at domestic, regional and

international levels.

Launchedin Singapore and finishing in London, the GPC Series will convene all
stakeholders in dispute resolutieGitommercial parties, chambers of commerce, lawyers,
academics, judges, arbitrators, mediators, policy makers, government offarialsthers

- at conferencesaround the world. Theseconferences wilprovoke debate on existing

tools and techniques, stimulate new ideas and generate actionable data on what
corporateand individual dispute resolution users actually need and want, both locally and

globally.

Be part of the Global Pound Conference Series and help shape the future of dispute

resolution.

FOUNDEBPONSORS

DIAMOND:

GOLD SILVER

BRONZE

ConferenceOrganizer

KenesGroup

Rue Frangoi¥ersonnex’/

1207 Geneve&SWITZERLAND
Tel:+41229080488

Email: info@GlobalPoundConference.org

PLATINUM

Corporate EventsPlanner
StephanieHeurtier

Email: sheurtier@kenes.com
Corporate SenioAccount Marager
Eric BenHarrous

Email: eharrous@kenes.com

GlobalPoundConference.org



